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Global Tourist Perception Indexes for international visitors

Sardinia Sicily
Hotel Satisfaction 65 Hotel Satisfaction 72
Tourism Product Satisfaction _ 80 Tourism Product Satisfaction _ 82
Security Perception 97 Security Perception 95

The travellers have shown a high satisfaction level during the summer of in all aspects. International visitors perceive both
islands as safe. Despite experiencing heatwaves last summer, the level of satisfaction with the weather is remarkably high in both

and . Regarding the hotel offerings, receives a slightly higher score, possibly due to the significantly higher
accommodation costs in during the peak season.

Dates: Junelst- August 31 2022| Rating: 0-100 points | Source: Social listening via Mabrian Travel Intelligence
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Tourist interests distribution

Art&Culture mFood&Cuisine m Sunbathing Family Activities m Active lifestyle Nature m Others

Top 5 origins
The main reasons to visit include activities related to art, culture,
e . gastronomy, and family-friendly experiences. Meanwhile, in ,
Sardinia Sicily o L : : ,
visitors primarily seek to enjoy the sea, beaches, active tourism, and local
UK USA cuisine.
: : Both islands attract visitors from the same source markets, although it's
Spain Spain . . . .
important to highlight that is more popular among
USA UK , While attracts more . Additionally,
France Francia show great interest in , ranking fifth among
" the top five international source markets, while hold that
Germany Australia i
position for

Dates: Junelst- August 31 2022| Rating: 0-100 points | Source: Social listening via Mabrian Travel Intelligence
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Performance of destinations based on air connectivity

Seat evolution % vs. 2022

N N° of . .
Destinations seats International vs Domestic
Total International Domestic
Sardinia 1.31M 0.45%
Sicily 4.3M 0.38%
Inter national B Domestic
[ ] [ ] [ ] (]
Sardinia Sicily
Sweden, 5 Greece, 20.37
Poland, 4 Netherlands, -3.56
Austria, 1 Poland, 2.02
Netherlands, -2 Spain, 7.25

Switzerland, 3
United Kingdom, -10
France, 27
Germany, -15
Italy, -14

Spain, 135

Italy, -5.64

Period: 01 June to 31 August 2023 vs. 2022 | Source: Mabrian Technologies Travel Intelligence

Switzerland, 4.7
United Kingdom, 1.02
France, 14.46

Germany, 2.76

Malta, 41.98

Air connectivity is of great importance
for tourism, especially for island
destinations. This summer, the total air
capacity is slightly lower than in 2022,
with a and decrease for

and , respectively.
However, an increase in the number of
international visitors is expected for the
summer of , as international air
capacity has increased while domestic
air capacity has decreased. Sardinia
stands out with a growth in
connectivity with Spain, and France also
shows improved connectivity with the
island, with more available seats.

On the other hand, in , growth is
observed in the top 10 source markets,
except for Italy and the
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Hotel Price Benchmarking

%k k 1. 8. 8.8 1 8. 8.8.8 ¢

Sicily 96 € 1Y 147 € Sicily 297 €

The accommodation costs for the summer of 2023 have increased in the 3, 4, and 5-star categories on both islands. However,

hotel prices in are significantly higher than in Sicily. On average, the prices for 3 and 4-star accommodations in
are and lower than in Sardinia, respectively. The 5-star category is particularly noteworthy, with an average price of
per night/room, which is more expensive than in Sicily.

Period: 01 June to 31 August 2023 vs. 2022 | Source: Mabrian Technologies Travel Intelligence



GTPI (Global Tourist Perception Index):

TPI (Tourist Product Satisfaction Index):

PSI (Perception of Security Index):

PCI (Climate Perception Index):

HSI (Hotel Satisfaction Index):
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The indices show values between 0 and 100 points. Below is the rating scale to
know the meaning and evolution of the indicators over time.

From 0 to 24 points:
From 25 to 49 points:
From 50 to 74 points:

75 to 100 points:
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Air Connectivity Source: Hotel Price Source:

Social Media Sources:
Flight Price Source:

Hotel Review Sources:
Flight Searches:

Spend:
Flight Booking:
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